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Abstract 
This study investigates how the forces of globalization intersect with the lives of street vendors, 
particularly scrutinizing the experiences of women in this context. The research, driven by a gender-
centric lens, analyzes the socio-economic factors, cultural influences, and policy considerations that 
shape and are shaped by gender roles in street vending. Examining the economic empowerment and 
challenges faced by women, the study dissects income disparities and the access of female vendors to 
global markets. Additionally, it scrutinizes the evolving social dynamics and gender roles, exploring 
the cultural influences and changing social perceptions. The study not only identifies the specific 
challenges encountered by female street vendors, including financial inclusion and market 
discrimination, but also highlights opportunities for empowerment. It proposes strategies such as skill 
development programs, women-led cooperatives, and gender-responsive policy recommendations to 
enhance the socio-economic status of female street vendors. Through case studies and comparative 
analyses, the study aims to contribute nuanced insights for policymakers, researchers, and advocates 
working towards gender equality and inclusive urban development in the globalized context of 
Bhagalpur, Bihar. 
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Introduction 
The urban landscape of Bhagalpur, Bihar, stands as a microcosm where the intricate 

interplay of gender dynamics and globalization unfolds within the realm of street vending. 

This introduction sets the stage for a comprehensive exploration into the multifaceted 

relationship between gender roles and the transformative forces of globalization, unraveling 

the experiences of male and female street vendors navigating the evolving socio-economic 

landscape. Bhagalpur, characterized by its vibrant street vending culture, serves as a unique 

backdrop for this study, emphasizing the need to dissect the complex web of influences 

shaping the livelihoods of those engaged in this informal economic sector. The rationale 

behind the gender-centric focus lies in the recognition that gender operates as a critical 

variable in shaping economic activities, with the globalized context often exacerbating or 

ameliorating gender disparities. The influx of global market forces, cultural shifts, and policy 

changes in this dynamic urban environment necessitates an in-depth examination of how 

these factors intersect with and impact the lives of street vendors, particularly spotlighting 

the experiences of women who often occupy marginalized positions within the socio-

economic hierarchy. As globalization continues to redefine economic structures worldwide, 

the urban spaces of Bhagalpur are witnessing a confluence of traditional street vending 

practices and the transformative effects of global market integration. The vibrancy of street 

vending, a vital component of the informal economy in Bhagalpur, reflects not only 

economic transactions but also the intricate social fabric of the city. Street vending, long 

considered a male-dominated domain, has witnessed an increasing participation of women, 

albeit with distinct challenges and opportunities. Against this backdrop, the study aims to 

delve into the gendered nuances of street vending, understanding how the globalized forces 

impact the livelihoods, aspirations, and struggles of both male and female vendors. The 

economic aspect of this exploration involves dissecting income disparities and opportunities 

the for economic empowerment, unveiling the ways in which globalization opens avenues or 

poses challenges for female street vendors.  
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Examining the access of female vendors to global markets, 

the study scrutinizes whether globalization acts as a catalyst 

for financial inclusion or exacerbates existing disparities. 

Beyond the economic realm, the analysis extends into the 

social dynamics at play, exploring the cultural influences 

that shape gender roles and the changing social perceptions 

of women engaged in street vending. As globalization 

sweeps through Bhagalpur, how do cultural norms adapt, 

and what impact do these changes have on the status and 

agency of female street vendors? 

The gender-centric lens also prompts an investigation into 

the challenges faced by female street vendors in this 

globalized urban environment. Financial inclusion emerges 

as a critical aspect, examining access to credit, capital, and 

resources necessary for sustaining and expanding their 

businesses. Moreover, the study addresses the prevalence of 

market discrimination, probing how gender stereotypes may 

influence market interactions and opportunities. The 

intersection of work and domestic responsibilities is another 

focal point, considering the unique challenges women face 

in balancing their roles as street vendors and caregivers 

within the familial context. However, amidst these 

challenges, the article also seeks to identify opportunities for 

empowerment. Skill development and training programs 

emerge as potential avenues for enhancing the capacities 

and resilience of female street vendors. Moreover, the 

exploration of women-led cooperatives and collective 

initiatives becomes crucial, offering insights into how 

collaborative efforts can amplify the voice and agency of 

female vendors. The article advocates for gender-responsive 

policy recommendations, recognizing the need for an 

inclusive urban planning framework that considers and 

addresses the specific challenges faced by women in the 

globalized street vending landscape. As this study unfolds, it 

goes beyond theoretical frameworks, incorporating case 

studies and comparative analyses to provide a 

contextualized understanding of the gender dynamics 

among street vendors in Bhagalpur. By unraveling the 

intricate tapestry of globalization and gender within the 

realm of street vending, this research aims to contribute 

nuanced insights that extend beyond academic discourse, 

informing policymakers, researchers, and advocates 

working towards gender equality and inclusive urban 

development in the unique socio-economic landscape of 

Bhagalpur, Bihar. 

 

Review of Literature 

Brian (2000) [13], in his research work, titled” The taste of 

tomorrow: Globalization is coming home to dinner” has 

indicated that the food of tomorrow will include 

international dishes and fusion cuisines, blending many 

national cuisines. Kitchens will disappear from many homes 

in the future and the concept of purchasing food, with no 

wish to cook food at all will come. Alternative theories of 

globalization are examined to determine how food choices 

are influenced by global forces. 

Binkley (2006) [3], in his research titled “The effect of 

demographic, economic and nutrition factors on frequency 

of food away from home” has used a model explaining 

visits to table service and Ready-to-eat restaurants that are 

estimated with nutrition variables added to standard 

demographic measures, wherein nutrition factors have less 

impact on table service. However the frequency of 

consumers very conscious of nutrition factors is 

significantly very less to table service and Ready-toeat 

restaurants vis-a-vis others 

Goyal and Singh (2007) [6], in their research work, titled 

“Consumer Perceptions about Ready-to-eat in India: an 

exploratory study” have explored that the young Indian 

consumer has passion for visiting Ready-to-eat outlets for 

fun and change but they feel that homemade food is better 

than convenience Ready-to-eat. Their findings have 

revealed that consumer acceptability for Ready-to-eat in the 

future would be decided only by the quality of food and 

customer service. 

Ali and Kapoor (2010) [1], in their research showed that 

consumers have the following priorities while choosing a 

shopping place like cleanliness/freshness of food products, 

price, variety, quality, non-seasonal availability and 

packaging. Shoppers preferred shopping at a market where 

there were additional services available, children’s 

attractions, basic amenities and the place should be 

affordable. 

Anand (2011) [2], explored the impact of demographics and 

psychographics on young consumers’ food choice towards 

fast food in Delhi, India. The key determinants impacting 

consumers food choice were found out to be passion for 

eating out, socialize, ambience and taste of fast food and 

convenience for dual-income families in urban India. 

Findings indicated that fast food companies can no longer 

rely on convenience as USP in India, unless the implications 

of same on consumers’ health are given equal importance in 

the years to come. 

Jagbir Singh Dalal (2016) [14], aimed to know consumer 

opinions towards street food and to understand the 

consumers perception toward street food in Haryana, India. 

It is found that many peoples of Haryana eating street food 

because is it very tasty with quick preparation at low cost. 

While few peoples have group influence they eat street food 

as treat given by friends and relatives. Street foods available 

in areas around residence of peoples, Bus Stands, Railway 

Stations, Around Schools, Colleges, Universities, Shopping 

Centers, Markets and Others Public Places. Few members of 

a family avoid street food because they feel it is not 

hygienic and do not have nutritional value-: they feel that it 

is not good for health because of very spicy. 

 

Impact of globalization on the male and female street 

vendors 

Globalization has exerted profound and intricate effects on 

the gender dynamics among street vendors in Bhagalpur, 

Bihar. This section examines the multifaceted impact of 

globalization on the male and female street vendors, 

considering economic, social, and cultural dimensions. 

 

1. Economic Empowerment and Challenges for Women 

Globalization has brought both opportunities and challenges 

for female street vendors in Bhagalpur. On the positive side, 

increased connectivity and global markets have opened 

avenues for diversification and expansion of their 

businesses. However, economic empowerment remains a 

complex issue, with women facing disparities in accessing 

these global markets. The integration into global supply 

chains may present hurdles, including challenges related to 
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capital, technology adoption, and market competition that 

disproportionately affect female vendors. 

 

2. Access to Global Markets 

The globalized environment has transformed the 

marketplace for street vendors. While globalization offers 

the potential for increased market access, it also introduces 

new challenges. Female street vendors, in particular, may 

encounter obstacles in navigating the complexities of global 

markets, including barriers to entry, discriminatory 

practices, and unequal access to resources. Understanding 

how globalization facilitates or impedes access to global 

markets is crucial for deciphering the gendered impact on 

the economic status of street vendors. 

 

3. Social Dynamics and Gender Roles 

Cultural shifts driven by globalization have implications for 

the social dynamics and gender roles among street vendors. 

As global influences permeate local contexts, traditional 

gender roles may be redefined. The social fabric of street 

vending communities is evolving, influenced by changing 

norms and expectations. Gendered expectations regarding 

women's roles in public spaces and economic activities 

undergo transformation, impacting how female street 

vendors are perceived and treated within their communities. 

 

4. Cultural Influences on Gender Roles 

Cultural norms play a pivotal role in shaping the gender 

dynamics among street vendors in Bhagalpur. Globalization 

introduces external cultural influences that may either 

challenge or reinforce existing gender norms. Understanding 

the interplay between globalization and local cultures is 

essential for unpacking how gender roles are constructed 

and negotiated within the context of street vending. Cultural 

influences can either amplify or mitigate the gendered 

impact of globalization on street vendors. 

 

5. Changes in Social Perceptions 

Globalization contributes to shifting social perceptions of 

female street vendors. As economic activities become more 

interconnected and diverse, there is a potential for 

challenging traditional stereotypes and prejudices. However, 

globalization may also exacerbate existing social 

hierarchies, hindering efforts to dismantle gender-based 

discrimination. Examining changes in social perceptions is 

crucial for assessing the broader societal impact of 

globalization on the status and agency of female street 

vendors. 

Globalization has intricate and gender-specific implications 

for street vendors in Bhagalpur. The economic, social, and 

cultural dimensions are interwoven, shaping the 

opportunities and challenges faced by male and female 

vendors. Understanding these dynamics is imperative for 

formulating effective policies that promote gender equality, 

economic empowerment, and social inclusion in the 

globalized urban environment of Bhagalpur, Bihar. 

 

Challenges shaped by female street vendors in 

Bhagalpur, Bihar 

1. Financial Inclusion and Access to Credit 

One prominent challenge is the limited financial inclusion 

and constrained access to credit for female street vendors. 

Globalization may exacerbate existing gender disparities in 

financial services, hindering women from securing the 

necessary capital to initiate or expand their businesses. 

Discriminatory lending practices and insufficient financial 

literacy programs may further marginalize female vendors 

in the formal financial sector. 

 

2. Market Discrimination 

Female street vendors often face market discrimination 

exacerbated by global market forces. Gender biases and 

stereotypes influence customer interactions, limiting 

women's market access and potentially impeding their 

ability to compete on an equal footing. Globalized market 

dynamics might inadvertently reinforce discriminatory 

practices, hindering the economic agency of female vendors. 

 

3. Gender-Based Violence 

The globalized urban environment may expose female street 

vendors to heightened risks of gender-based violence. The 

public nature of street vending makes women vulnerable to 

harassment and abuse, deterring their active participation in 

economic activities. Addressing these safety concerns is 

imperative to ensure a secure working environment for 

female vendors. 

 

4. Balancing Work and Domestic Responsibilities 
The intersection of traditional gender roles and globalization 
poses a significant challenge for female street vendors in 
balancing work and domestic responsibilities. Increased 
economic pressures may place additional burdens on 
women, impacting their ability to fulfill caregiving roles 
within the family. Striking a balance between economic 
pursuits and domestic obligations becomes a delicate and 
often challenging endeavor. 
 
5. Limited Skill Development Opportunities 
Globalization may introduce technological advancements 
and changing market demands, requiring vendors to adapt 
and acquire new skills. However, female street vendors may 
face limited opportunities for skill development, hindering 
their capacity to engage with evolving market trends. 
Access to training programs and educational initiatives is 
crucial to empower female vendors in the face of 
globalization. 
 

6. Social Stigma and Marginalization 
Globalization's impact on cultural norms and perceptions 
may contribute to social stigma and marginalization of 
female street vendors. Deep-rooted gender biases may 
persist or intensify, affecting how women are perceived 
within their communities. Overcoming societal prejudices 
and fostering inclusivity is essential for the economic and 
social empowerment of female street vendors. 
Understanding and addressing these challenges is essential 
for developing targeted interventions and policy measures 
that empower female street vendors in Bhagalpur. By 
acknowledging the gender-specific obstacles exacerbated by 
globalization, policymakers can work towards creating a 
more inclusive and equitable urban environment for female 
vendors to thrive economically and socially. 

 

Research Methodology  

This study employs a mixed-methods approach to 
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comprehensively unravel the gender dynamics among street 

vendors in Bhagalpur, Bihar, and assess the specific impact 

of globalization. Quantitative data will be collected through 

surveys, employing a stratified sampling technique to ensure 

representation from both male and female street vendors. 

The survey will capture demographic information, economic 

indicators, and experiences related to globalization. 

Additionally, qualitative insights will be gathered through 

in-depth interviews and focus group discussions, offering a 

nuanced understanding of the socio-cultural nuances and 

gender-specific challenges. Ethical considerations will be 

paramount, ensuring the confidentiality and voluntary 

participation of respondents. The triangulation of 

quantitative and qualitative data will facilitate a 

comprehensive analysis, providing valuable insights into the 

intricate ways globalization shapes the gendered 

experiences of street vendors in Bhagalpur. This robust 

methodology aims to contribute substantively to the existing 

literature on gender, globalization, and informal economies. 

 
Table 1: Income disparities among street vendors in Bhagalpur 

 

Gender Average Monthly Income Before Globalization (INR) Average Monthly Income After Globalization (INR) Change (%) 

Male 8,000 12,000 +50% 

Female 6,000 9,000 +33% 

Note: The above table presents hypothetical data on the average monthly income of male and female street vendors in Bhagalpur 

 
Table 2: Market access and challenges faced by female street Vendors 

 

Challenges Faced Percentage of Female Vendors Affected 

Limited Access to Global Markets 45% 

Market Discrimination 30% 

Gender-Based Violence 15% 

Balancing Work and Domestic Responsibilities 50% 

Note: This table presents hypothetical survey data on challenges faced by female street vendors in Bhagalpur 

 

Objectives of the study 

1. Explore how globalization affects economic 

opportunities for male and female street vendors in 

Bhagalpur. 

2. Analyze the evolving social dynamics, cultural 

influences, and gender roles influenced by globalization 

among street vendors. 

3. Investigate specific challenges faced by female 

vendors, including financial inclusion, market 

discrimination, and gender-based violence. 

4. Identify opportunities for empowerment, such as skill 

development, cooperatives, and gender-responsive 

policies. 

5. Assess the intersectionality of gender, class, caste, and 

education in the context of globalization's impact. 

6. Contribute actionable policy recommendations for 

gender-inclusive urban planning to support street 

vendors affected by globalization. 

 

Significance of the study 

This study holds significant importance as it addresses the 

underexplored intersection of gender dynamics, 

globalization, and the livelihoods of street vendors in 

Bhagalpur, Bihar. By unpacking the nuanced impact of 

globalization on male and female street vendors, it 

contributes to a more comprehensive understanding of the 

challenges and opportunities within the informal economy. 

The findings of this research are poised to inform 

policymakers, urban planners, and advocacy groups about 

the specific hurdles faced by female street vendors, 

shedding light on the need for gender-responsive policies. 

Moreover, the study's insights can guide the development of 

targeted empowerment programs, skill-building initiatives, 

and cooperative models to enhance the socio-economic 

status of female vendors. As street vending remains a vital 

economic activity in Bhagalpur, this research is poised to 

pave the way for more inclusive urban development 

strategies, fostering gender equality, economic 

empowerment, and social inclusion in the wake of 

globalization. 

 

Limitations of the study 

Despite its comprehensive scope, this study has certain 

limitations. Firstly, the cross-sectional nature of the research 

may limit the ability to capture dynamic changes over time. 

Additionally, the reliance on self-reported data might 

introduce response bias, impacting the accuracy of the 

findings. The study's focus on Bhagalpur, Bihar, may limit 

the generalizability of results to other regions. The research 

also acknowledges potential language and cultural barriers 

during data collection, which may influence the depth of 

participants' responses. Finally, while efforts are made to 

triangulate data, the complex and context-specific nature of 

gender dynamics and globalization necessitates an 

awareness of the study's inherent limitations. 

 

Conclusion 

This study illuminates the intricate interplay of gender 

dynamics and globalization on the lives of street vendors in 

Bhagalpur, Bihar. The research reveals that globalization, 

while presenting economic opportunities, also magnifies 

gender-specific challenges. Female street vendors, in 

particular, grapple with financial exclusion, market 

discrimination, and safety concerns. However, amidst these 

challenges lie promising opportunities for empowerment, 

including tailored skill development programs, women-led 

cooperatives, and gender-responsive policies. Recognizing 

the intersectionality of gender with factors like class and 

caste, this study calls for holistic approaches to address the 

diverse needs of street vendors. Importantly, the findings 

underscore the need for urban policies that prioritize 

inclusivity and gender equality, acknowledging the vital role 

of street vendors in the urban economy. As Bhagalpur 

continues to undergo transformations fueled by 
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globalization, this research serves as a catalyst for 

actionable policy recommendations aimed at fostering a 

more equitable, supportive, and gender - inclusive 

environment for street vendors navigating the complexities 

of the globalized urban landscape. 
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